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1. 2693-18 E Regretful Absence: Declining a Graduation Speech Invitation 44.76

B 1S BElgR|at

@ Dear Mr. Steve Carter; Congratulations on the 60th graduation
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ceremony of Yuoralis High School.

@ As a former student, I am extremely proud that the school has
become one of the best schools in the local community.

® Ifelt honored when I received your kind invitation to deliver a

speech at the ceremony.

@ However, I am deeply sorry to say that I will not be able to give
a speech because I have a very important overseas business trip

scheduled during that time.

® I would have loved to speak to the graduating students, but I
must decline your invitation to this meaningful celebration.

® I'wish you a memorable graduation ceremony.

@ Sincerely, Jane Whittmore
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2. 2693-19 From Tears to Smiles: Reconciling with a Best Friend 4.63
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® On her way to school, Katie thought of the argument she had
with Sarah the day before and wiped tears from her eyes.

@ "I can't believe I fought with my best friend," she cried.

® "Tjust want things to go back to normal.”

@ It seemed that nothing could help her overcome this painful
moment.

® As she walked into her classroom, she heard a familiar voice.

® Sarah was calling her name.
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@ "Katie, I'm sorry for the things I said yesterday."

A big smile spread across Katie's face.

© "TI'm sorry, too.

Let's never fight again.”

@ Katie and Sarah hugged each other tightly and laughed the
way they always did before.
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3. 2693-20 Imperative of Lifelong Learning: A Necessity for Survival and Success 74.20
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@ Current social changes driven by technological advancements
demand a fundamental rethinking in our approach to education.

@ In particular, lifelong learning is no longer optional; it is
essential.

® We must recognize that the rapidly evolving socioeconomic
ecology requires individuals to engage in constant upskilling and
self-transformation.

@ If we can enhance lifelong learning initiatives, we will not only

promote personal growth and well-being but also sustain
national productivity and global competitiveness.

® Furthermore, our efforts will support social integration by
providing opportunities for people from various backgrounds to
connect and move on together.
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® Investing in lifelong education thus is not simply an extra
expense; we must consider it a necessity for survival and success
as we encounter significant changes in the years ahead.

@ By prioritizing lifelong education, we will be able to navigate
this changing world with confidence and a sense of fulfillment.
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4. 2693-21 Societal Mirrors: How Personalized Search Algorithms Reflect Collective Behavior 64.29
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® Social media companies are working to keep you on site or
attempting to deliver results useful to you.

@ You can see this personalization reflected in the results of
search engines, which try to maximize relevance: searching for
bakery in New York should return different results than
searching in Paris.

@ Features like the little predictive-text cues of autocomplete also
look to maximize relevance by suggesting refinements: typing in
cats might prompt the user with "cats movie" or "cats that don't
shed."
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@ Autocomplete suggestions offer a look into the algorithm's
understanding of accumulated user behavior — an immensely
important part of how key social media algorithms work.

® The outputs are personalized, but the data sets are massive,
and the platforms are mining for similarities across vast

quantities of user information.

® If a whole lot of users near you or similar to you complete the
search that you've begun with specific words, the autocomplete
algorithm takes that into account and may be more likely to
suggest them to you.

@ Since the results are derived from data related to millions of
searches, autocomplete is, in a sense, holding a mirror up to
society.
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5. 2693-22 E Rearranging Seats: How Seating Location Directly Alters Student Participation 47.98
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@ Studies show that people who sit in the front row learn and
retain more than others in the audience, partially because those
in the front row are more eager to learn, and they show more
attention to the speaker in order to avoid being called on.
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6. 2693-23 Beyond Pleasure: Dopamine as the Engine of Anticipation and Striving 48.62
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® The rush of motivation that energizes you at the start of a new

day, the focus that allows you to solve complex problems, and the
curiosity that fuels ambition are all orchestrated by dopamine.

@ Dopamine doesn't give contentment; it delivers possibility.

® It sets the stage for new challenges, frames future goals as
attainable, and propels you to ask "What if ? " about new
opportunities, relationships, or aspirations.

® The anticipation of a meaningful conversation, the excitement
for a fresh project, and even just the temptation of a delicious
meal are all sparked by dopamine's drive for future reward.

@ Critically, dopamine rewards the process, not just the finished
result.

It's what sharpens focus and fills ordinary moments with
potential.
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7. 2693-24 Redefining Milestones: The Weakening Boundaries of Age in Modern Society 53.29
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@® The new views about and questions being asked about aging
could be detected across society.

DYEO| 2ABHA|HA, 500 0|0 = MZ2 HUO|LE 48 AlZteh= 20| RIAZQARELICE

CEP sioll 25t M2 BRI H7|Sls R2S0| AlS| MBtolA ZXIZ 4 I9ICk (XY
detect SHOILIC, ZIX[SICH
EED =54 91| (¢-5) - 26 jod - 27 w2



@ "Something strange is happening in America," wrote Marj
Jackson Levin for the St. Louis Post-Dispatch in 1988, finding that
what she called "the former boundaries of age" were being
expanded or relaxed in many arenas.

® Whether it was fortysomething baseball players, midlife
women having babies, or the oldest president in the nation's
history, it did indeed appear that the preconceptions surrounding
aging were weakening.

@ As baby boomers entered midlife, the idea of oldness was
being pushed back, and the expectations for what people should
or should not be doing at a particular age broadened.

® Turning fifty had only recently been commonly viewed as the
unofficial turning of the corner into one's senior years, for
example, but now that number did not automatically mean one
could not start a new career or family.

® In a good number of cases, at least, age was becoming less

significant, a clear victory for those lobbying for a less age-centric
society.
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8. 2693-25 Dietary Profiles across Age Groups: UK. Consumer Survey Findings 36.61
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@ The above graph shows the percentages of UK. respondents by 9| CHELE 202610 HEE KRS 7IOR, XHAISO| Alct MEAS SAIZO[XILL =
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9. 2693-26 Chuck Jones: Life and Achievements of an Animation Legend 33.26
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® Chuck Jones was an influential director and artist whose work Chuck Jonesi= 12| 20| ofiL|H0}4 @sio} oks) HiAte] S2 S4fst 5k
shaped animated films and cartoon production. a%om ofl&71%dc.
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® As a child, Jones had many opportunities to draw. Jones= O{ZI0l0IRS T 22IS 12! 7|317} Bt B
@ He used the leftover pencils and paper that his father brought ETEED 1= OfHX|7} ZFROl|A 01| 7HHCES e Q1 0|2 AFRRICE
him from work.



® Jones began his career in animation in 1930 and was quickly

promoted.

® In the 1940s, he created famous characters such as Wile E.
Coyote and the Road Runner.

@ He directed the famous cartoon film How the Grinch Stole
Christmas, which is still enjoyed by many people today.

Jones started his own company, Chuck Jones Enterprises, in
1970.

® For his contribution to the field of animation, he received an
Honorary Academy Award in 1996.

Late in his life, he established a non-profit organization
supporting art education and other creative skills.
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10. 2693-29 Beyond Kindness: Empathy as a Strategic Imperative for Leadership 46.90
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@® Leaders come in all shapes and sizes, but successful leaders
tend to have one thing in common: the ability to share someone
else's feelings, known as empathy.

@ While empathy forms in everyone to some degree, effective
leaders know how to develop this emotional guidance system to
connect with others' feelings and perspectives.

® However, empathy in leaders is more than simply being kind
to employees, clients, and customers.
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@ Empathetic people seem more approachable, focusing on the
words of others.

® Listening to the needs of employees enables leaders to clearly

identify what makes them feel heard.

® Utilized in this way, empathy can be considered a crucial part
of maintaining employee satisfaction.

@ Leaders who are unable to surround themselves with
competent employees will not be successful.

Indeed, a leader's failure to empathize with talented workers is

one of the main situations that could lead them to leave an

organization.

®© In this case, the organization must spend precious time and
money to find suitable replacements for them.
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11. 2693-30 Gardening with Nature: Cultivating Balance to Manage Garden Pests 36.88
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@ There is good news about pests and medicinal herbs: Most
herbs either repel pests or attract beneficial insects that help

keep pest populations in check.
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@ So the more herbs you grow, the more you will attract
pollinators and good bugs that like to eat the more destructive
pests, which will lead to a more successful garden!

® When it comes to managing pests in the garden, it's important
to remember that you are altering the ecosystem of an area that
existed on its own before you planted anything into it.

@ So the first couple years in a new garden can feel like wave
after wave of pests are overtaking your plants.

® This is normal.

® The goal of a long-term healthy garden is to work with the
environment you are trying to cultivate to allow the plants,
pollinators, and even the annoying pests to balance out.

@ Immediately attempting to remove a new pest entirely from
your garden will only further these initial imbalances and
prolong the process of helping your garden grow better on its
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12. 2693-31 m Evolutionary Echoes: Why Public Speaking Triggers Modern Survival Instincts 29.37
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® What stresses you out more than anything?

@ Perhaps it's speaking in front of others.
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@ For many, this is so stressful it even has a name: glossophobia.

@ The explanation for why it's uncomfortable to have everyone's
eyes on you is probably that, for almost all of our evolution, it's
been extremely important not to be excluded from the group.

® To prepare for what might happen if you are evaluated and
socially shamed — and thus alienated from the group — your
brain fires up the stress system and your heart begins to beat
harder.

® Our natural sensitivity to being evaluated by other people is
another example of our brain not being adapted to the modern
world.

@ If we give a bad presentation at work, we are unlikely to lose
our job and thus risk starving to death.

But in the world we long ago evolved for, exclusion from the
group could be a matter of life and death.

® Belonging was not merely a matter of safety but also of
survival.

You simply couldn't make it on your own.
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13. 2693-32 Adaptive Surprise: Why Our Sensory Systems Prioritize Unexpected Tactile Stimuli 52.17
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@ Not only are our sensory systems organized to detect change,
but they are most tuned to stimuli that are unexpected and
surprising.

@ When you move your body and produce tactile sensations,
these stimuli are less noticeable to you than are sensations
produced by another individual.

® The sensations of your own legs touching one another when
you cross your legs, for example, are generally less noticeable
than a similar touch on your leg would be if someone sitting next
to you brushed their leg against yours.

@ Likewise, your reaction to your cat jumping onto your lap is
likely to be much greater if you have your eyes closed when it

happens.

® This differential response to surprising tactile stimuli appears
to be a defense mechanism that has adaptive significance.

® It is probably also the reason why being tickled by someone
else is more effective at producing an emotional reaction than
trying to tickle yourself.

@ Our enjoyment of being tickled generally diminishes as we
age.
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This is likely due to the fact that adults are better at

anticipating stimuli, and hence are more difficult to surprise,
than are children.
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14. 2693-33 Anchor in Motion: Tying Literary Description to a Moving Body 47.67
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® While a picture transports the spectator almost instantly into a
landscape, language can only describe it detail by detail, bringing
it slowly into the reader's mind.

@ How can a literary work capture the feel of a place in both its
atmosphere and its topography without losing the reader in a
descriptive forest?

® One solution, proposed by Balzac, is to tie description to a
moving body.

@ Balzac's novels open with detailed portrayals of the setting, but
the descriptions never threaten the reader's sense of orientation
because they trace a precise path through the fictional world.
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® When the novel describes a house, the narrator inspects the PR 4 440] £IS DA I, SHRHS SEAF ZS7HQI0|LE DJZHO] HZXERZ HIHEQ! trAl
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15. 2693-34 Leaping the Canyon: Balancing Distance and Engagement in Joke Structure 21.31
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® The setup to the joke is the near-side cliff, and the punch line is
the far side.

@ If they're too far apart, the listeners don't make it to the other
side.

And if they are too close together, the audience just steps across
the gap and doesn't experience a thrilling leap of any kind.

EED st Mae ke 2 Meo| 1, et ZFEQl 1S ZiLH Mot (1)
JZE0| LS Ha| Hofx YoM HES Yirmol T5HX| R3ict. (1)

make it to ~0ll O|2C} , E&5IC}

=o

4&

3

J2|1 32450 M2 42 7R,
3let ot ZsHR| 23ict ()

thrilling ZZ={ol

90 52 ZoiM A & ot it

2B0|MR= A E2

CED 2524king)
® The joke-hearers get far more pleasure from the joke if they DD Sois S AIRISS ofzto| L2 s & i 1 SEojAl 2 Of 2 £7128 ge
have to do a little work. (o 36
pleasure £, 7|F - have to ~3l{0f St
CEDvizz:2z
OESA: 2Y @ 2SEGEA): HlLS2
Sl ) 1227 SEe| S T|M2 M| mak T g AEt (FE) [ 3-42%: AT M| TS 913 00k |He| T L HTt o2 (RUIMW) / 5628 N2 Alelso| ¥R |

IH

I H|R (CIA) / 7-8=8: Mat HR2tQ! 7ol B 72| /X X S

16. 2693-35
S} HYHS T AZH0| B

=8 Selective

D Y2 S B 2 sye e

TLIE T

47| W2, A

® Tourists make intense and short-term use of a very limited
number of historical assets and cultural attractions, including
material and non-material ones.

@ The reason is to be found in the fact that tourist experience in
cities is measured in days and hours, even in minutes in the case
of cultural attractions or seconds in particular sites.

@ In addition, cultural tourists do not often repeat their visit to
the same place, and therefore they are continuously looking for
new attractions.
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@ As a result of this, a process of selection of cultural assets takes
place since only a few buildings and only a small number of
social representations are able to be adapted to the tourist visit.

® The main difference between the selection of cultural assets
made for locals and the one made for tourists is that in the
second case, only a small choice is made among the largest, most

impressive and unique resources.
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17. 2693-36 Misaligned Signals: The Danger of One-Dimensional Compensation Systems 46.59
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@® Our choices and actions send messages to others about our
values.

@ Consider a manager who communicates to her employees in a

call center that "customer care is the most important thing for
our company.”

@ That's a signal to others regarding values.

@ Now, imagine that the manager sets the incentives such that
employees are paid by the number of calls they answer.

® This incentive sends a very different signal about what the
manager is looking for: it's about being fast, which comes at the
expense of quality of care.
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® Such mixed signals leave the employees confused about the
manager's values and expectations.

@ This mixed signals problem is channeled into a simple
question: what should be rewarded?

compensation is only given to one aspect of performance,

In many cases, performance is multidimensional, but

typically the one that is easiest to measure.

® Simple "one-aspect” compensation sends a clear message to
the workers: concentrate on what we're paying you for and

ignore everything else.
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18. 2693-37 From Wild Rivers to High Yields: Rapid Selective Breeding of Atlantic Salmon 46.35

27| ©10] PAARISS Clsst 20| $101SS MHSH 102 Flofit A

@ The initial selection of farmed Atlantic salmon took place from
fish drawn from forty different river systems.

@ Every salmon river has its own unique set of challenges to
which fish must adapt.

® Some rivers are very long, like the Yukon, and require animals
that can build up massive fat reserves in order to survive the
extended journey.

@ Others are very far north, with only a short season of warmer
temperatures, and require a fish that can maximize growth,
particularly during its younger phase.
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® But whatever the manifestation of difference that occurred in TB{Lt ME CHE $10] ZS AO|0fIA] LIERt X{0[7} S2910|, £{Z0| $0{ QAR

different species of salmon, the first salmon farmers realized that 2 2ol 407} sHHoM 712 EF HSES mHKistD MubistH o wa| Xi2k= oS &
. . . e P El 7{ol=2 Jctoh

crossing and recrossing the specific families from the original A8 AAS HEULE

manifestation WA|, Y - species & - recross CH| ZITHSICE CHA| WXISICE -

specific THIHQI, EF! - result in ~2H= ZHE Z2fi5iCh - realize that ~2H= 24 I

Ct

CED =2): 2101-Za} - &AL ~ever - 13441 SF2 - H: ot

forty rivers would result in salmon that grew faster.

® And because salmon, unlike cattle and sheep, can produce EE) 2|1 i0{= ALt o Sha| QA =0t AH Df2|of API|E e 4 97| mRoj,
many thousands of offspring in the course of their lives, once 40| LBt 713} QZIntO R E AARNO| DIR £2 2HFES| M2

favorable individuals were found, just a few strong males and :
females could form the basis of a whole new race of highly (5D produce #4t3ich HziCt- offspring X4, Al - favorable So=0l, 25t -
productive fish.

CI2 ARS ZiTho| 2| BHS01E 4= QAT [
quite different from the initial wild ancestors. domestic 2], 7F8e] - population @17, AIS - ancestor F4f, M -

domestic population (7t52]) AtS Ect

o=

@ A domestic population could be created quickly that would be F|%0] OpA ZFAFSTH= Alhs

1S OlAl (OlIA]) / 5EF: SAURISS| uHlE SEHME J& &

&
U JhRlI M4 EE (2B

OpA

=]
EFal

EO N 12238 4070 2ol o] M U B KIS TR (FIA)/ 3425 2L 2% 2 ¢ofo] N2 C12
2 S5 94 MR B4 OIPILIZ (SOT) | 727 0K 4T Pl TAHY

o

19. 2693-38 Digital Technology Empowering Public Participation: Citizen Science and Civic Engagement 78.87
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@ Websites, smartphone apps, and social media have been
instrumental in expanding the reach and impact of a diversity of
citizen science projects across time and geographical zones.

® Citizen science involves local people helping scientists carry
out a scientific project at scale.

@ Currently, thousands of such projects have been set up all over
the world, whereby volunteers help out in a number of research
areas, including biodiversity, air quality, astronomy, and
environmental issues.

® They do so by participating in scientific activities such as
monitoring plants and wildlife, collecting air and water samples,
categorizing galaxies, and analyzing DNA sequences.

® Citizen engagement involves people helping governments,

rather than scientists, to improve public services and policies in
their communities.

@ Examples include setting up and managing a website that
offers local services for community disasters and creating an

emergency response team when a disaster occurs.
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20. 2693-39 A Delicate Equilibrium: Balancing Repetition and Diversity in Musical Composition 63.68

@ Regardless of musical style, an increase of focus on certain
elements in a musical passage should be accompanied by a

decrease in focus on others.

@ The human mind has an attention limit, beyond which music

is most likely to be perceived as lacking order or direction.

® For instance, if the intention is to focus on melodic lines, then
one should avoid making too many contrasting timbre variations
while the melodies are unfolding; otherwise, the timbre may
distract attention away from the pitch.

@ However, melody alone would not normally keep the listener's
attention for long because a piece of music needs some variety
and contrasting elements from time to time.

® One of the most difficult issues in the practice of composition is
to find the right balance between repetition and diversity: a well-
balanced piece of music should unfold naturally to listeners.

® In most Western musical styles, this unfolding results from a
network of relationships between musical attributes that
combine in different ways to create situations where contrasts
can take place.
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@ Such contrasts are normally preceded by a preparatory stage,
which builds upon the listener's expectations.
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@® Many designers would argue that the most important element
of lighting is visibility.

@ Some even refer to it as the primary function of lighting.

® Visibility simply refers to the principle of using light to reveal
or illuminate objects.

@ In the early days, the job of the designer was nothing more
than to create enough light so that the audience or occupants of a
space could see.

® In many ways, this philosophy of lighting was based on the
premise that more was better, and many believed that the more
footcandles or lumens placed on a stage or in a room, the better
visibility that you had.

® Since the 1950s or '60s, theatrical designing moved toward a
concept that we call selective visibility, which simply refers to

revealing to an audience only what needs to be seen.
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@ Hence, a lessrevealing image on stage might be more
appropriate for the dramatic action than a fully illuminated
stage.

In selective visibility, areas of low intensity, shadows,
silhouettes, and high contrast can become effective elements in a
lighting designer's set of tools.

YRR OESAMES): IXE1 @ of2Fel: CHIEHIO (M&F) O Ha: He

Sl 1-32%h 7RANe] Aol U 2o YoM AN || (Hol/FE) [ 42%: T

I Thkel | £ Hat [TF) /562

Tf2p 20§ oflA Y ERLIS 0|0[X|7} 25| ZHS B2 ROjECt 2ol gio
Of M&s 4 QIrt,
appropriate &gt - appropriate for ~0f HEsH

MET] TIA[ZOlIM, S (o)) ZHzo| 2o, TR, Ao, 121 $X{st izt =
W CIxto|L{e] £ P20jM EntHel QA7+ E 4 9/t ()
v Ee intensity 2, 2kt

[ ofel PIERR=

& 1950-60ACH O|= M= JHA1Y T o= 0| Tet

(l/FE) | T2%: M ThAMoIM D2, MR, WY 2| ¢1E =71 &8 (RIUY/ZER)

22. 2693-4142 m Curiosity Over Belief: Why Doubt Drives Product Trial 51.06
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@ In a consumer research classic, Maloney proposed that the
disbelief most people experience
exaggerated product claims is often overwhelmed by a natural

when encountering

curiosity.

@ When advertising information conflicts with existing beliefs,
the resulting disagreement must be somehow resolved.

® This is often done by yielding to the message and trying out the
product in an attempt to readjust personal attitudes toward the
brand.

@ In his study, a sample of housewives was exposed to
advertisements for food products and then divided into two

groups: those participants that found the ad claims to be
believable and the others that thought they were hard to believe.
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® The latter group was further divided into two groups, those
who confidently disbelieved the claims and those who had what
Maloney described as a curious nonbelief.

® The latter was tied into beliefs that actual product experience
was necessary to fully judge the claims.

@ Few consumers who clearly disbelieved the message were
interested in trying the product (18%).

However, Maloney's results showed that more consumers who
were in the curious nonbelief group were ready to try the
product (44%) than in the group that expressed no concerns
about (i.e., believed) the advertising claims (34%).

® The results suggest that advertising that causes consumers not

to believe the message claims but makes them curious may be

the most effective form of new product advertising.

Convincing consumers that the claims about a new product
are true is not necessary to create interest in product trial.
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® Tim adopted a dog a few months ago.

@ When he met his dog for the first time, he named him after his
favorite character, Mickey.
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® Mickey was a healthy dog, but he soon seemed to lack energy. =D Mickey= 71245+ ZHRIX|2H 20} ot 7Hid 7| 20| $1of EICE EX)
lack %, ~0| £535ICt - lack energy Of|L{X|7F 551} - seem to ~21 ZMEH &
o|ct

@ Tim thought that taking care of a dog was much harder than TimE 7HE S Z0] GARIE ZECHEM O of2iChn AMZi3Ch B

he had expected. [y take care of ~& S=CH/E2[SICH
CED 27{2=: had pp - HlmZ: 2

® So, he decided to sign up for a dog training course. JEiA O 7 53 apEo| S2517|2 ZARICE

smnu SS3ICt- decide to Z™atCt

eyl

® At the training center, he met an instructor named Jack. D =2t MEfolA I Jacko|2h= 0|22] ZARS ikiCt,

(%59 instructor X|=X}, ZHA}

@ He emphasized to Tim, "Be sure to walk your dog daily. T rehAle| FHE DI 2 AT |=2 M2, BT

=

55w emphasize ZZ5ICH - be sure to 2810 ~afC}
P.

Dogs need regular exercise to be happy and healthy." JHSe siEstn H2E| 5 FEE0l 250 B I TimolA| ZH=3ict

AKX

regular &2, H7/|9|

® Being sure to follow Jack's advice, Tim took Mickey for a walk Jacke] Z91S BHAl5| 20, TimE MickeyS D AHHAIZICE EX)
every day.

However, this extra responsibility soon seemed like a burden, D HXI2t 0f2f5t S71RQ1 ;I 2 BEr LfE D, Time XIFCH E6F)
and Tim felt exhausted. responsibility 242!, 2| - exhaust Hi7|, XIX|Ct

EED 282! =0)- ZEA: 2HEA D)

@ One day, Tim got a call from Jack. 0= &, Tim® Jackol7/l H5HS wolrt.
@ "Hello, Tim. "OHZ5H|L, Tim.
® How's everything going with Mickey?" Mickey@t= & X|LHD QILIQ?"

L ofs B

Tim replied, "Actually, it's pretty hard walking him every day. TimE "AFL JHS 0§ A7 = 240

5 3i=0i2,

® We've been taking the same route, and it has become a little PR 2ol= A4 2o 22 Abstn Qe J%0] £2 X|SsX0IQ 2k CHErHCE
boring."
EED 254k gl - 282l ng)
®Jack offered him a new idea. Jacke JI0/7| ME2 0O|CIOIE RIRtEACH. 61
EED 4534 53
@ "How about going to Happy Dog Park?" "Happy Dog Park0l| 7= %2 oji2?” (1)
Tim said, "That's a great idea!" Timo| "2t ES M7t0[0f|Q 2t THHCt
® When Tim and Mickey arrived at the park Jack had S Timzt Mickey7 Jacko] X} 220 TRHS ), 44 Ok2|2| 7HS0| O[] &

recommended, dozens of dogs were already jumping and  Ofthoi s URickED
playing. ECED arrive at ~of Tttt
CED 274242 had pp - HZ: Y

@ Mickey looked nervous in the unfamiliar surroundings. Mickeyi= 54 S0l Zotsl HCt €7
surroundings (SFYH) F2|2|, FH#Ho|
[ ofel PTR

@ Tim said, "Don't worry, Mickey. "2{%454X] Of, Mickey. ()

@It1 be fun.” xHoIig ok eta Timol 2stc. ()

@ Just then, Tim saw a boy about his age standing with a small PR u2 T, TimS X+ JH9t 8| M Qi XFALD} H|Zsat Liojo] AS HolTt
dog. EED =sr18al): 2
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@ Gathering his courage, Tim walked over to him.

® "Hi, I'm Tim.

® Can I introduce my dog to yours?"

@ The boy replied, "Sure.

@ I'm Daniel.

® O, it looks like they like each other already!"

@ Having something in common as dog owners, Tim and Daniel
enjoyed talking to each other.

@) They spent the next two hours pleasantly chatting and decided
to walk their dogs together regularly.

@ "See you soon," said Tim as he and Mickey left the park.

@ Over the next few weeks, the boys and their dogs became
great friends.

@ After returning from a walk one day, Tim said to Mickey,
"Walking you felt like a burden at first, but now I see doing things
for you can be great for me, too!"

urEns ©

Sl N 1-32%: i Z/28|(Time 224 ekt 2
2 A EER) [ 12-18 2% O A/AFA(ZRI0IM

FESAMIEA): YHY @ 2ARE: HEY

oy
o
o
2 o
i
S
N opn
!
;P
(=2}
Ao
o

26

anielute| Bre 3 ROZ #4) /19-202%:

£7|2 L0}, Tim J0ijA| Zofzct,

"ohd5IMIR, H 0|22 Timololl2. (B

R FHZ 22| FHol|H| QAN IAHE Ete?” 6
introduce =I5 ATHsCH

"220/%. (0

X Danielojof2.

2, M M2 SOtsH= 2 20k ek AlH0| CHEHHCE BT
[y 100k like ~*{2] EO|Ct

Hiz{74 Z=0lo2 M ZEHO| /U7 0|, Timt Daniel2 M2 0[0F |5t %S
=74t

(G in common 2522

Qs 152 1 52 F AlZE 52 £ 0[0p7 |5 LieD =5, RME0| THE FI|He
2B AAP 7|2 ZERCL B0
pleasantly 7|27, 7|2 ZA|

CED 7= MY 1% YEY - WHTE: s~ 37 22

rlo

RGP 12t Mickey:= SIS EHLIHA "2 HIQU2t1 2T

% 97 504, 1 AEST} IS0 HSE ofF B2 At Eiict (D)

O &t A0 SO0F2 £, Tim MickeyOili| "HS0ili= LIS A7 = 20|
X2 S7FXIEE ORI 4Z 218 RU7KS 1= 20| LioIZIE & $2 4 QIrks S
of"2t Y.

at first % S0ll= - feel like ~511 AIC}

CED =217E: see ¢ - BAIRE: 27

HY(E2AJacke| L3 Zeiat TimO| =721 2E2) / 7-1128: /gt (Jacke| M22

= —
ZE/FYERAS oI fS0| RHoIA= O FCH= MES



